
65 

 

ȼɂɋɈɄȺ ɉɈɋɅɈȼɇȺ ɒɄɈɅȺ 

ɋɌɊɍɄɈȼɇɂɏ ɋɌɍȾɂȳȺ – ȻɅȺɐȿ 

ɑɚɫɨɩɢɫ ɢɡ ɨɛɥɚɫɬɢ ɟɤɨɧɨɦɢʁɟ, ɦɟɧɚџɦɟɧɬɚ ɢ 
ɢɧɮɨɪɦɚɬɢɤɟ „БɢɡИɧɮɨ“ 

Ƚɨɞɢɧɚ 2013, ɝɨɞɢɲɬɟ 4, ɛɪɨʁ 2, ɫɬɪ. 65-78 

Ⱥɞɪɟɫɚ: Ʉɪɚʂɚ ɉɟɬɪɚ I, ɛɪ.70, 18420 Ȼɥɚɰɟ 

ɋɬɪɭɱɧɢ ɪɚɞ  

ɍȾɄ: 338.48:004.738.5 ; 004.738.5:339
  

 

B2B ȿɅȿɄɌɊɈɇɋɄA ɌɊȽɈȼɂɇA ɍ ɌɍɊɂɁɆɍ 

 
B2B E-COMMERCE IN TOURISM 

 
ȼɥɚɞɚɧ ɂɜɚɧɨɜɢʄ1

 

Ɇɍɉ Ɋɋ, ɍɩɪɚɜɚ ɡɚ ɜɚɧɪɟɞɧɟ ɫɢɬɭɚɰɢʁɟ ɭ ɇɢɲɭ 

Ɇɚɪɤɨ Ƚɚɲɢʄ  
ȼɢɫɨɤɚ ɩɨɫɥɨɜɧɚ ɲɤɨɥɚ ɫɬɪɭɤɨɜɧɢɯ ɫɬɭɞɢʁɚ Ȼɥɚɰɟ 

Ɇɢɨɞɪɚɝ ɋɢɦɢʁɨɧɨɜɢʄ  
Ɇɍɉ Ɋɋ, ɍɩɪɚɜɚ ɡɚ ɜɚɧɪɟɞɧɟ ɫɢɬɭɚɰɢʁɟ ɭ ɇɢɲɭ 

 

Реɡɢɦе: ɍ ɪɚɞɢ ʁɟ ɩɪɢɤɚɡɚɧ ɪɚɡɜɨʁ, ɢɦɩɥɟɦɟɧɬɚɰɢʁɚ ɢ ɡɧɚɱɚʁ 
Ⱦɢɥɟɪɫɤɨɝ ɫɟɪɜɢɫɚ, ɤɨʁɢ ɩɪɭɠɚ ɤɨɦɩɚɧɢʁɚɦɚ ɤɨʁɟ ɫɟ ɛɚɜɢ 
ɬɭɪɢɡɦɨɦ ɞɚ ɩɪɟɤɨ ɪɚɱɭɧɚɪɤɟ ɦɪɟɠɟ ɂɧɬɟɪɧɟɬɚ, ɨɛɚɜʂɚʁɭ ɫɜɨʁɟ 
ɩɨɫɥɨɜɚʃɟ, ɩɪɨɞɚʁɭ ɫɜɨʁɟ ɜɚɭɱɟɪɟ ɞɪɭɝɢɦ ɮɢɪɦɚɦɚ, 
ɞɢɫɬɪɢɛɭɬɟɪɢɦɚ, ɬɭɪɢɫɬɢɱɤɢɦ ɚɝɟɧɰɢʁɚɦɚ ɧɚ ɜɟɨɦɚ ɛɪɡ ɢ 
ʁɟɞɧɨɫɬɚɜɚɧ ɧɚɱɢɧ ɭɡ ɫɦɚʃɟʃɟ ɫɜɨʁɢɯ ɬɪɨɲɤɨɜɚ. Ⱦɢɥɟɪɫɤɢ ɫɟɪɜɢɫ 
ʁɟ ɩɪɢɤɚɡɚɧ ɤɚɨ ʁɟɞɧɨ ɪɟɲɟʃɟ ɩɪɟɤɨ ɤɨʁɟɝ ɤɨɦɩɚɧɢʁɚ „Ɇ“ ɢɡ 
Кɭɪɲɭɦɥɢʁɟ ɩɪɢɫɬɭɩɚ ɟ-ɬɭɪɢɡɦɭ ɢ ɟ-ɬɪɝɨɜɢɧɢ, ɨɞɧɨɫɧɨ B2B 

ɩɨɫɥɨɜɚʃɭ. B2B ɩɨɫɬɚʁɟ ɧɟɲɬɨ ɛɟɡ ɱɟɝɚ ɫɟ ɧɟʄɟ ɦɨʄɢ ɭɤɨɥɢɤɨ ɫɟ 
ɠɟɥɢ ɨɫɬɚɬɢ ɧɚ ɜɪɯɭ.  
Кљɭчɧе речɢ:  ɞɢɥɟɪɫɤɢ ɫɟɪɜɢɫ, ɟ-ɬɭɪɢѕɚɦ, ɟ-ɬɪɝɨɜɢɧɚ, b2b. 

 

Abstract: The work presents the development, implementation and 

importance of Dealer service, which offers companies involved in the 

tourist računarke over the Internet network, conduct their business, 
sell their vouchers to other companies, distributors, travel agencies in 

a very fast and easy way to reduce their costs. Dealer service is 

presented as a solution by which the company "M" from Kuršumlije 
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approach to ɟ-turism, e-commerce and B2B business. B2B become 

something without which you will not be able to if they want to stay on 

top. 

Keywords: dealer service, e-turism, e-commerce, B2B.                                                                                                                              

                                                                                                                        

1. ɍȼɈȾ 

 

Ȼɪɡ ɬɟɯɧɨɥɨɲɤɢ ɧɚɩɪɟɞɚɤ ɢ ɞɢɧɚɦɢɱɚɧ ɪɚɡɜɨʁ ɬɭɪɢɡɦɚ ɫɭ ɢɲɥɢ 
ɪɭɤɭ ɩɨ ɪɭɤɭ ɜɟʄ ɝɨɞɢɧɚɦɚ. Ɉɞ 1980-ɢɯ ɝɨɞɢɧɚ ɢɧɮɨɪɦɚɰɢɨɧɨ-

ɤɨɦɭɧɢɤɚɰɢɨɧɟ ɬɟɯɧɨɥɨɝɢʁɟ, ɫɬɜɚɪɚʁɭ ɚɩɥɢɤɚɰɢʁɟ ɢ ɪɟɲɟʃɚ ɭ 
ɬɭɪɢɡɦɭ ɤɨʁɚ ɫɭ ɱɟɫɬɨ ɧɚɡɜɚɧɚ ɟ-ɬɭɪɢɡɚɦ. ɂɧɮɨɪɦɚɰɢɨɧɟ 
ɬɟɯɧɨɥɨɝɢʁɟ ɩɨɫɩɟɲɭʁɭ ɩɪɨɰɟɫ ɩɨɜɟɡɢɜɚʃɚ ɬɭɪɢɫɬɢɱɤɟ ɩɨɧɭɞɟ ɢ 
ɬɭɪɢɫɬɢɱɤɟ ɬɪɚɠʃɟ ɧɚ ɬɪɠɢɲɬɭ ɞɚʁɭʄɢ ɬɚɤɨ ɩɨɬɩɭɧɨ ɧɨɜɭ 
ɞɢɦɟɧɡɢʁɭ ɞɢɫɬɪɢɛɭɰɢʁɢ ɩɚɤɟɬ ɚɪɚɧɠɦɚɧɚ. 
 

Ƚɥɨɛɚɥɧɨ ɬɭɪɢɫɬɢɱɤɨ ɬɪɠɢɲɬɟ ɩɨɞɪɚɡɭɦɟɜɚ ɲɢɪɟʃɟ ɩɨɫɥɨɜɚʃɚ 
ɧɚ ɝɥɨɛɚɥɧɢ ɧɢɜɨ, ɚ ɫɚɦɢɦ ɬɢɦ ɭɫɩɨɫɬɚɜʂɚʃɟ ɲɢɪɢɯ ɤɚɧɚɥɚ 
ɞɢɫɬɪɢɛɭɰɢʁɟ ɤɨʁɢ ɛɢ ɨɦɨɝɭɱɢɥɢ ɟɮɢɤɚɫɧɢʁɢ ɩɥɚɫɦɚɧ ɩɪɨɢɡɜɨɞɚ. 
ɍ ɬɭɪɢɫɬɢɱɤɨʁ ɢɧɞɭɫɬɪɢʁɢ, ɫɜɟ ɜɢɲɟ ɭɫɥɭɝɚ ɤɨʁɟ ɫɟ ɩɪɭɠɚʁɭ 
ɬɭɪɢɫɬɢɦɚ ɡɚɫɧɢɜɚʁɭ ɫɟ ɧɚ ɭɩɨɬɪɟɛɢ ɂɧɬɟɪɧɟɬɚ ɤɚɨ ɝɥɚɜɧɨɝ 
ɤɨɦɭɧɢɤɚɰɢɨɧɨɝ ɤɚɧɚɥɚ.  
 

ɍ ɡɚɩɚɞɧɢɦ ɡɟɦʂɚɦɚ ʁɟ ɜɟʄ ɞɭɠɟ ɜɪɟɦɟ ɭ ɩɪɢɦɟɧɢ ɬɪɝɨɜɢɧɚ ɩɭɬɟɦ 
ɂɧɬɟɪɧɟɬɚ, ɫɜɟɬɫɤɟ ɤɨɦɩɚɧɢʁɟ ɩɨɱɢʃɭ ɩɪɢɩɪɟɦɚɬɢ ɧɨɜɟ ɨɛɥɢɤɟ 
ɭɩɨɬɪɟɛɟ ɂɧɬɟɪɧɟɬɚ ɭ ɫɜɚɤɨɞɧɟɜɧɨɦ ɩɨɫɥɨɜɚʃɭ. ɇɚɫɩɪɚɦ ɤɪɚʁʃɟ 
ʁɟɞɧɨɫɬɚɜɧɨɝ ɨɛɪɚɫɰɚ ɩɪɟɦɚ ɤɨʁɟɦ ɫɟ ɨɞɪɟђɟɧɢ ɩɪɨɢɡɜɨɞ ɧɚ Wɟɛ-ɭ 
ɩɪɨɞɚʁɟ ɡɚɢɧɬɟɪɟɫɨɜɚɧɢɦ ɤɭɩɰɢɦɚ, ɚ ɝɞɟ Wɟɛ ɩɪɟɭɡɢɦɚ ɭɥɨɝɭ 
ɫɜɨʁɟɜɪɫɧɟ ɜɢɪɬɭɚɥɧɟ ɬɪɝɨɜɢɧɟ, ɧɨɜɢ ʁɟ ɩɨɫɥɨɜɧɢ ɫɬɢɥ ɡɧɚɬɧɨ 
ɪɚɞɢɤɚɥɧɢʁɢ ʁɟɪ ɦɭ ʁɟ ɰɢʂ ɩɪɟɛɚɰɢɬɢ ɰɟɥɨɤɭɩɧɨ ɩɨɫɥɨɜɚʃɟ ɧɚ 
ɂɧɬɟɪɧɟɬ. ɍ ɬɪɟɧɞɭ ʁɟ ɩɪɟɛɚɰɢɜɚʃɟ ɩɨɫɥɨɜɚʃɚ ɜɟɥɢɤɢɯ 
ɤɨɦɩɚɧɢʁɚ ɧɚ ɂɧɬɟɪɧɟɬ, ɤɨʁɟ ɩɭɬɟɦ Wɟɛ-ɚ ɩɨɱɢʃɭ ɢ ɦɟђɭɫɨɛɧɨ 
ɩɨɫɥɨɜɚɬɢ. Ɍɚ ɢɧɢɰɢʁɚɬɢɜɚ, ɩɨɡɧɚɬɚ ɩɨɞ ɫɤɪɚʄɟɧɢɰɨɦ B2B ɡɧɚɬɧɨ 

ɭɦɚʃɭʁɟ ɞɨ ɫɤɨɪɨ ɤɨɪɢɲʄɟɧɢ B2C ɦɨɞɟɥ ɩɨɫɥɨɜɚʃɚ ɧɚ 
ɂɧɬɟɪɧɟɬɭ.  
 

Business to business ɟɥɟɤɬɪɨɧɫɤɨ ɩɨɫɥɨɜɚʃɟ (B2B) ɨɞɧɨɫɢ ɫɟ ɧɚ 
ɤɨɪɢɲʄɟʃɟ ɂɧɬɟɪɧɟɬɚ ɢ wɟɛ ɬɟɯɧɨɥɨɝɢʁɚ, ɭ ɩɪɨɰɟɫɭ ɩɨɧɭɞɟ ɢ 
ɩɪɨɞɚʁɟ, ɚ ɩɪɟɞɫɬɚɜʂɚ ʁɟɮɬɢɧɢʁɭ, ɛɪɠɭ ɢ ɛɨʂɭ ɫɚɪɚɞʃɭ 
ɩɨɫɥɨɜɧɢɯ ɫɭɛʁɟɤɚɬɚ. ɍɫɩɟɲɚɧ ɦɨɞɟɥ B2B ɨɞɧɨɫɢ ɫɟ ɧɚ 
ɨɩɬɢɦɚɥɢɡɚɰɢʁɭ ɩɨɫɥɨɜɧɢɯ ɩɪɨɰɟɫɚ ɢ ɧɚɱɢɧɚ ɭɩɪɚɜʂɚʃɚ, ɚ ɦɚʃɟ 
ɧɚ ɬɟɯɧɨɥɨɝɢʁɭ ɢ ɫɚɦ ɩɪɨɰɟɫ ɩɪɨɞɚʁɟ ɧɚ ɂɧɬɟɪɧɟɬɭ. 
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2. ɉɊɂɆȿɇȺ ɂɇɎɈɊɆȺɐɂɈɇɂɏ ɌȿɏɇɈɅɈȽɂȳȺ ɍ 
ɌɍɊɂɋɌɂɑɄɂɆ ɄɈɆɉȺɇɂȳȺɆȺ ɂ ɉɈȳȺɆ ȿ-ɌɍɊɂɁɆȺ 

 

Ȼɢɬɧɨ ɨɛɟɥɟɠʁɟ ɫɚɜɪɟɦɟɧɟ ɬɟɯɧɨɥɨɝɢʁɟ ɩɪɟɞɫɬɚɜʂɚ ɢ ɱɢʃɟɧɢɰɚ ɞɚ 
ɫɟ ɩɨɬɩɭɧɢ ɟɮɟɤɬɢ ɧɟ ɦɨɝɭ ɩɨɫɬɢʄɢ ɭɜɨђɟʃɟɦ ɫɚɦɨ ɩɨʁɟɞɢɧɢɯ 
ɤɨɦɩɨɧɟɧɬɢ (ɧɩɪ. ɤɨɦɩʁɭɬɟɪɚ ɢɥɢ ɞɢɝɢɬɚɥɧɢɯ ɬɟɥɟɮɨɧɚ), ɧɢɬɢ ɫɟ 
ɦɨɠɟ ɢʄɢ ɧɚ ɤɨɦɩʁɭɬɟɪɢɡɚɰɢʁɭ ɩɨɫɥɨɜɚʃɚ ɩɨʁɟɞɢɧɢɯ ɩɪɢɜɪɟɞɧɢɯ 
ɫɭɛʁɟɤɚɬɚ ɭ ɬɭɪɢɡɦɭ. 
  

ɋɭɲɬɢɧɫɤɟ ɩɪɨɦɟɧɟ ɭ ɞɟɥɚɬɧɨɫɬɢɦɚ ɬɭɪɢɫɬɢɱɤɟ ɩɪɢɜɪɟɞɟ ɧɚɫɬɚɥɟ 
ɫɟ ɬɟɤ ɭɜɨђɟʃɟɦ ʁɟɞɢɧɫɬɜɟɧɨɝ ɫɢɫɬɟɦɚ ɢɧɮɨɪɦɚɰɢʁɚ ɢ 
ɤɨɦɭɧɢɤɚɰɢʁɚ ɤɨʁɢ ɫɭ ɩɪɢɯɜɚɬɢɥɢ ɫɜɢ ɭɱɟɫɧɢɰɢ ɭ ɩɪɭɠɚʃɭ 
ɬɭɪɢɫɬɢɱɤɢɯ ɭɫɥɭɝɚ(ɯɨɬɟɥɢ, ɚɜɢɨ-ɤɨɦɩɚɧɢʁɟ, ɨɪɝɚɧɢɡɚɬɨɪɢ 
ɩɭɬɨɜɚʃɚ ɢ ɞɪɭɝɢ ɫɭɛʁɟɤɬɢ ɬɭɪɢɫɬɢɱɤɟ ɩɨɧɭɞɟ). ɉɪɨɦɟɧɟ ɫɭ ɛɢɥɟ 
ɬɚɤɨ ɡɧɚɱɚʁɧɟ ɞɚ ʁɟ ɫɜɢɦ ɩɪɢɜɪɟɞɧɢɦ ɫɭɛʁɟɤɬɢɦɚ ɧɚ ɬɭɪɢɫɬɢɱɤɨɦ 
ɬɪɠɢɲɬɭ ɧɚɦɟɬɧɭɬɚ ɧɟɨɩɯɨɞɧɨɫɬ ɤɨɪɢɲʄɟʃɚ ɢɧɮɨɪɦɚɰɢɨɧɟ 
ɬɟɯɧɨɥɨɝɢʁɟ ɤɚɨ ɭɫɥɨɜ ɫɨɩɫɬɜɟɧɨɝ ɨɩɫɬɚɧɤɚ ɢ ɩɨɛɨʂɲɚʃɚ 
ɤɨɧɤɭɪɟɧɬɫɤɟ ɩɨɡɢɰɢʁɟ. Ɉɧɨ ɲɬɨ ʁɟ ɤɚɪɚɤɬɟɪɢɫɬɢɱɧɨ ɡɚ 
ɬɭɪɢɫɬɢɱɤɭ ɩɪɢɜɪɟɞɭ, ʁɟɫɬɟ ɞɚ ɧɟɤɟ ɢɧɫɬɢɬɭɰɢʁɟ ɢ ɨɪɝɚɧɢɡɚɰɢʁɟ 
ɪɚɡɜɢʁɚʁɭ ɩɨɫɟɛɧɟ ɢɧɮɨɪɦɚɰɢɨɧɟ ɫɢɫɬɟɦɟ ɡɚ ɪɚɡɧɟ ɜɪɫɬɟ ɭɫɥɭɝɚ, ɚ 
ɨɧɟ ɫɚɦɢɦ ɬɢɦ ɫɬɨʁɟ ɧɚ ɪɚɫɩɨɥɨɝɚʃɭ ɬɭɪɢɫɬɢɱɤɨʁ ɩɪɢɜɪɟɞɢ, 
ɬɭɪɢɫɬɢɱɤɢɦ ɨɪɝɚɧɢɡɚɰɢʁɚɦɚ, ɤɚɨ ɢ ɫɚɦɢɦ ɬɭɪɢɫɬɢɦɚ ɢ ɞɪɭɝɢɦ 
ɡɚɢɧɬɟɪɟɫɨɜɚɧɢɦ ɫɭɛʁɟɤɬɢɦɚ. (Ȼɚɤɢʄ, 2010) 
 

 ȿ-ɬɭɪɢɡɚɦ ʁɟ ɟɤɨɧɨɦɫɤɚ ɧɭɠɧɨɫɬ ɡɚɬɨ ɲɬɨ ɝɥɨɛɚɥɧɚ ɤɨɧɤɭɪɟɧɰɢʁɚ 
ɡɚɯɬɟɜɚ ɦɚɤɫɢɦɚɥɧɭ ɟɮɢɤɚɫɧɨɫɬ ɬɭɪɢɫɬɢɱɤɨɝ ɛɢɡɧɢɫɚ ɢ ɬɨ ɲɢɪɨɦ 
ɫɜɟɬɚ. Ɉɧ ʁɟ, ɬɚɤɨђɟ, ɩɨɫɥɟɞɢɰɚ ɩɨʁɚɜɟ ɧɨɜɢɯ ɬɟɯɧɨɥɨɝɢʁɚ ɱɢʁɚ ʁɟ 
ɩɨʁɚɜɚ ɨɦɨɝɭʄɟɧɚ ɩɨʁɚɜɨɦ ɢ ɛɪɡɢɦ ɪɚɡɜɨʁɟɦ ɂɧɬɟɪɧɟɬɚ. Ɉɧ ʁɟ, 
ɢɫɬɨ ɬɚɤɨ, ɪɟɡɭɥɬɚɬ ɩɪɢɬɢɫɤɚ ɬɭɪɢɫɬɢɱɤɟ ɬɪɚɠʃɟ ɤɨʁɚ, ɬɚɤɨђɟ, 
ɬɪɚɠɢ ɭɧɚɩɪɟђɟʃɟ ɬɭɪɢɫɬɢɱɤɨɝ ɩɪɨɢɡɜɨɞɚ ɭ ɫɦɢɫɥɭ ɦɚɤɫɢɦɚɥɧɨɝ 
ɥɢɱɧɨɝ ɡɚɞɨɜɨʂɫɬɜɚ ɢɬɞ. (Ȼɚɤɢʄ, 2010) 
 ɂɧɮɨɪɦɚɰɢɨɧɟ ɬɟɯɧɨɥɨɝɢʁɟ ɢ ɂɧɬɟɪɧɟɬ ɩɨɫɪɟɞɭʁɭ ɢɡɦɟђɭ ɫɜɢɯ 
ɡɚɢɧɬɟɪɟɫɨɜɚɧɢɯ ɭɱɟɫɧɢɤɚ ɭ ɬɭɪɢɡɦɭ ɢ ɱɢɧɟ ʁɟɡɝɪɨ ɟɥɟɤɬɪɨɧɫɤɨɝ 
ɬɭɪɢɡɦɚ. 
 

ȿ-ɬɭɪɢɡɚɦ ɬɟɠɢ ɞɚ ɢɧɬɟɝɪɢɲɟ ɫɜɟ ɭɱɟɫɧɢɤɟ ɭ ɬɭɪɢɡɦɭ ɢ ɬɚɤ 
ɨɛʁɟɞɢʃɭʁɟ ɨɛɥɚɫɬɢ: ɭɩɪɚɜʂɚʃɟ ɩɨɫɥɨɜɚʃɟɦ, ɢɧɮɨɪɦɚɰɢɨɧɟ 
ɬɟɯɧɨɥɨɝɢʁɟ ɢ ɬɭɪɢɡɚɦ, ɱɢɦɟ ɫɬɜɚɪɚ ɫɢɧɟɪɝɢʁɫɤɢ ɟɮɟɤɚɬ. (Њɟɝɭɲ, 

2010). 
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ɋɥɢɤɚ 1. ɂɧɬɟɪɧɟɬ ɤɚɨ ʁɟɡɝɪɨ ɟ-ɬɭɪɢɡɦɚ  
ɂɡɜɨɪ: Њɟɝɨɲ, Ⱥ., 2010. ɂɧɮɨɪɦɚɰɢɨɧɢ ɫɢɫɬɟɦɢ ɭ ɬɭɪɢɡɦɭ, 2010. 

ɍɧɢɜɟɪɡɢɬɟɬ ɋɢɧɝɢɞɭɧɭɦ, ɫɬɪ. 112) 
 

ɂɧɮɨɪɦɚɰɢɨɧɟ ɬɟɯɧɨɥɨɝɢʁɟ ɢ ɬɭɪɢɡɚɦ ɫɭ ɞɜɚ ɤʂɭɱɧɚ 
ɤɚɬɚɥɢɡɚɬɨɪɚ ɤɨʁɚ(Њɟɝɭɲ, 2010): 

- ɩɨɜɟʄɚɜɚʁɭ ɟɮɢɤɚɫɧɨɫɬ ɭɩɪɚɜʂɚʃɚ ɢ ɤɨɦɭɧɢɰɢɪɚʃɚ 

- ɩɨɛɨʂɲɚɜɚʁɭ ɤɜɚɥɢɬɟɬ ɩɪɨɢɡɜɨɞɚ ɢ ɭɫɥɭɝɚ 

- ɨɛɟɡɛɟђɭʁɭ ɧɨɜɟ ɩɪɨɢɡɜɨɞɟ ɢ ɭɫɥɭɝɟ 

- ɨɦɨɝɭʄɚɜɚʁɭ ɪɟɢɧɠɟʃɟɪɢɧɝ ɤɚ ɧɨɜɢɦ ɢ ɢɧɨɜɚɬɢɜɧɢɦ ɩɨɫɥɨɜɧɢɦ                           

ɩɪɚɤɫɚɦɚ 

- ɤɪɟɢɪɚʁɭ ɧɨɜɚ ɢɫɤɭɫɬɜɚ ɤɪɨɡ ɩɚɪɬɧɟɪɫɬɜɨ ɫɚ ɞɨɛɚɜʂɚɱɢɦɚ 

- ɨɛɟɡɛɟђɭʁɭ ɫɬɪɚɬɟɲɤɟ ɦɨɝɭʄɧɨɫɬɢ ɢ ɦɨʄɧɟ ɚɥɚɬɟ ɡɚ ɟɤɨɧɨɦɫɤɢ      
ɪɚɫɬ 

- ɩɨɫɩɟɲɭʁɭ ɢɧɬɟɪɚɤɬɢɜɧɨɫɬ ɢɡɦɟђɭ ɞɢɧɚɦɢɱɤɢɯ ɢ ɢɧɨɜɚɬɢɜɧɢɯ 

ɡɚʁɟɞɧɢɰɚ ɢ ɨɪɝɚɧɢɡɚɰɢʁɚ 

- ɭɧɚɩɪɟɞʁɭʁɭ ɞɢɫɬɪɢɛɭɢɪɚʃɟ ɬɭɪɢɫɬɢɱɤɢɯ ɩɪɨɢɡɜɨɞɚ ɢ ɭɫɥɭɝɚ ɧɚ 
ɟɥɟɤɬɪɨɧɫɤɨ ɬɪɠɢɲɬɟ ɢ ɞɪ. 



 69 

 

 

3. ȿɅȿɄɌɊɈɇɋɄȺ ɌɊȽɈȼɂɇȺ ɍ ɌɍɊɂɁɆɍ 

 

ȿɥɟɤɬɪɨɧɫɤɨ ɩɨɫɥɨɜɚʃɟ ɭɤʂɭɱɭʁɟ ɢ ɟɥɟɤɬɪɨɧɫɤɭ ɬɪɝɨɜɢɧɭ 
(ɟlectronic commerce) ɤɨʁɚ ɨɩɢɫɭʁɟ ɩɪɨɰɟɫ ɤɭɩɨɜɢɧɟ, ɩɪɨɞɚʁɟ, 
ɬɪɚɧɫɮɟɪɚ ɢɥɢ ɪɚɡɦɟɧɟ ɩɪɨɢɡɜɨɞɚ, ɭɫɥɢɝɚ ɢɥɢ ɢɧɮɨɪɦɚɰɢʁɚ ɩɭɬɟɦ 
ɤɨɦɩʁɭɬɟɪɫɤɢɯ ɦɪɟɠɚ, ɭɤʂɭɱɭʁɭʄɢ ɢ ɂɧɬɟɪɧɟɬ.  
 

ɉɨɞ ɩɨʁɦɨɦ ɟɥɟɤɬɪɨɧɫɤɟ ɬɪɝɨɜɢɧɟ, ɫɚɫɬɚɜɚɧɢɦ ɞɟɥɨɦ 
ɟɥɟɤɬɪɨɧɫɤɨɝ ɩɨɫɥɨɜɚʃɚ, ɨɛɢɱɧɨ ɫɟ ɩɨɞɪɚɡɭɦɟɜɚʁɭ ɨɩɟɪɚɰɢʁɟ 
ɤɭɩɨɜɢɧɟ ɢ ɩɪɨɞɚʁɟ ɩɪɨɢɡɜɨɞɚ ɢ ɭɫɥɭɝɚ, ɤɨʁɟ ɫɟ ɨɛɚɜʂɚʁɭ ɩɪɟɤɨ 
ɂɧɬɟɪɧɟɬɚ. Ⱥɥɢ ɤɨɧɰɟɩɬ ɟɥɟɤɬɪɨɧɫɤɟ ɬɪɝɨɜɢɧɟ ʁɟ ɦɧɨɝɨ ɲɢɪɢ ɢ 
ɧɟ ɨɝɪɚɧɢɱɚɜɚ ɫɟ ɫɚɦɨ ɧɚ ɂɧɬɟɪɧɟɬ. ȿɥɟɤɬɪɨɧɫɤɚ ɬɪɝɨɜɢɧɚ 
ɨɛɭɯɜɚɬɚ ɫɜɟ ɬɢɩɨɜɟ ɤɨɦɟɪɰɢʁɚɥɧɢɯ ɬɪɚɧɫɚɤɰɢʁɚ ɭ ɤɨʁɢɦɚ ɫɟ 
ɟɥɟɤɬɪɨɧɫɤɢ ɨɛɪɚɞʁɭʁɭ ɩɨɞɚɰɢ (ɭɤʂɭɱɭʁɭʄɢ ɬɟɤɫɬ, ɡɜɭɤ ɢ ɫɥɢɤɭ) ɢ 
ɩɪɟɧɨɫ ɩɪɟɤɨ ɤɨɦɭɧɢɤɚɰɢɨɧɢɯ ɦɪɟɠɚ, ɤɚɨ ɲɬɨ ʁɟ ɂɧɬɟɪɧɟɬ. Ɋɟɱ ʁɟ 
ɨ ɬɨɤɭ ɢɧɮɨɪɦɚɰɢʁɚ ɢɡɦɟђɭ ɨɪɝɚɧɢɡɚɰɢʁɚ, ɩɪɢ ɱɟɦɭ ɫɟ ɨɛɟɡɛɟђɭʁɟ 
ɞɚ ɬɚʁ ɬɨɤ ɛɭɞɟ ɧɟɩɪɟɤɢɞɚɧ ɨɞ ɩɨɱɟɬɤɚ ɞɨ ɤɪɚʁɚ ɫɜɚɤɟ ɩɨɫɥɨɜɧɟ 
ɬɪɚɧɫɚɤɰɢʁɟ. (Ɇɢɥɨɫɚɜʂɟɜɢʄ, Ɇɢɲɤɨɜɢʄ, 2011) 
 

ȿɥɟɤɬɪɨɧɫɤɚ ɬɪɝɨɜɢɧɚ ɨɛɭɯɜɚɬɚ ɜɢɲɟ ɪɚɡɥɢɱɢɬɢɯ ɚɤɬɢɜɧɨɫɬɢ, ɤɚɨ 
ɲɬɨ ɫɭ: ɟɥɟɤɬɪɨɧɫɤɚ ɩɪɨɞɚʁɚ ɢ ɤɭɩɨɜɢɧɚ ɪɨɛɚ ɢ ɭɫɥɭɝɚ, ɨɧɥɢɧɟ 
ɢɫɩɨɪɭɤɚ ɞɢɝɢɬɚɥɧɢɯ ɫɚɞɪɠɚʁɚ, ɟɥɟɤɬɪɨɧɫɤɢ ɬɪɚɧɫɮɟɪ ɧɨɜɱɚɧɢɯ 
ɫɪɟɞɫɪɚɜɚ, ɟɥɟɤɬɪɨɧɫɤɢ ɤɨɧɨɫɦɚɧɢ, ɤɨɦɟɪɰɢʁɚɥɧɟ ɚɭɤɰɢʁɟ, ɨɧɥɢɧɟ 
ɫɧɚɛɞɟɜɚʃɟ, ʁɚɜɧɟ ɧɚɛɚɜɤɟ, ɞɢɪɟɤɬɧɢ ɩɨɬɪɨɲɚɱɤɢ ɦɚɪɤɟɬɢɧɝ ɢ 
ɩɨɫɬɩɪɨɞɚʁɧɟ ɭɫɥɭɝɟ. ɂɫɬɨ ɬɚɤɨ, ɟɥɟɤɬɪɨɧɫɤɚ ɬɪɝɨɜɢɧɚ ɨɛɭɯɜɚɬɚ 
ɤɚɤɨ ɪɨɛɭ (ɧɚ ɩɪɢɦɟɪ ɩɨɬɪɨɲɧɚ ɞɨɛɪɚ, ɫɩɟɰɢʁɚɥɢɡɨɜɚɧɚ 
ɦɟɞɢɰɢɧɫɤɚ ɨɩɪɟɦɚ), ɬɚɤɨ ɢ ɭɫɥɭɝɟ (ɧɚ ɩɪɢɦɟɪ, ɭɫɥɭɝɟ ɜɟɡɚɧɟ ɡɚ 
ɢɧɮɨɪɦɢɫɚʃɟ, ɮɢɧɚɧɫɢʁɫɤɟ ɢ ɩɪɚɜɧɟ ɭɫɥɭɝɟ), ɤɚɤɨ ɬɪɚɞɢɰɢɨɧɚɥɧɟ 
ɚɤɬɢɜɧɨɫɬɢ (ɧɚ ɩɪɢɦɟɪ, ɡɞɪɚɜɫɬɜɨ, ɨɛɪɚɡɨɜɚʃɟ), ɬɚɤɨ ɢ ɧɨɜɟ 
ɚɤɬɢɜɧɨɫɬɢ (ɧɚ ɩɪɢɦɟɪ, ɜɢɪɬɭɟɥɧɢ ɬɪɠɧɢ ɰɟɧɬɪɢ-ɦɚɥɥɫ). (Ʉɨɧɱɚɪ, 
2003.) 

 

Ɍɪɝɨɜɢɧɚ ɩɪɟɤɨ ɂɧɬɟɪɧɟɬɚ ɫɟ ɫɦɚɬɪɚ ɧɚʁɩɪɨɮɢɬɚɛɢɥɧɢʁɢɦ 
ɨɛɥɢɤɨɦ ɬɪɝɨɜɢɧɟ ɡɛɨɝ ʁɟɞɧɨɫɬɚɜɧɨɫɬɢ ɢ ɧɢɫɤɢɯ ɬɪɨɲɤɨɜɚ.  
 

ɍ ɬɭɪɢɡɦɭ, ɬɭɪɢɫɬɢ ɢɦɚʁɭ ɦɨɝɭʄɧɨɫɬ ɞɢɪɟɤɬɧɟ ɤɨɦɭɧɢɤɚɰɢʁɟ ɫɚ 
ɤɪɚʁʃɢɦ ɩɪɭɠɚɨɰɢɦɚ ɬɭɪɢɫɬɢɱɤɢɯ ɭɫɥɭɝɚ, ɢ ɭ ɦɨɝɭʄɧɨɫɬɢ ɫɭ ɞɚ 
ɢɞɟɧɬɢɮɢɤɭʁɭ, ɡɚɞɨɜɨʂɟ ɩɚ ɱɚɤ ɢ ɩɪɨɦɟɧɟ ɡɚɯɬɟɜɟ ɡɚ ɬɭɪɢɫɬɢɱɤɢɦ 
ɩɪɨɢɡɜɨɞɢɦɚ, ɚ ɫɚ ɞɪɭɝɟ ɫɬɪɚɧɟ ɩɪɭɠɚɨɰɢ ɭɫɥɭɝɚ ɦɨɝɭ ɟɮɢɤɚɫɧɢʁɟ 



 70 

ɞɚ ɭɞɨɜɨʂɟ ɫɜɟ ɤɨɦɩɥɟɤɫɢɧɢʁɢɦ ɡɚɯɬɟɜɢɦɚ ɫɜɨʁɢɯ ɤɨɪɢɫɧɢɤɚ. 
ɒɢɪɨɤɚ ɥɟɩɟɡɚ ɬɭɪɢɫɬɢɱɤɢɯ ɩɪɨɢɡɜɨɞɚ ɦɨɠɟ ɛɢɬɢ ɩɨɧɭђɟɧɚ, 
ɜɢɫɨɤɚ ɬɪɚɧɫɩɚɪɟɧɬɧɨɫɬ, ɢ ɦɨɝɭʄɧɨɫɬ ɞɚ ɫɟ ɩɪɨɢɡɜɨɞ ɢɥɢ ɭɫɥɭɝɚ 
ɩɨɝɥɟɞɚ ɩɪɟ ɤɨɧɚɱɧɟ ɤɭɩɨɜɢɧɟ, ɱɢɧɟ ɂɧɬɟɪɧɟɬ ɧɚʁɚɬɪɚɤɬɢɜɧɢʁɢɦ 
ɤɚɧɚɥɨɦ ɞɢɫɬɪɢɛɭɰɢʁɟ ɩɪɨɢɡɜɨɞɚ. 
 

ɂɧɬɟɪɧɟɬ ɞɢɫɬɪɢɛɭɰɢʁɚ ɬɭɪɢɫɬɢɱɤɢɯ ɩɪɨɢɡɜɨɞɚ ɦɨɠɟ ɞɚ 
ɝɟɧɟɪɢɲɟ ɡɧɚɱɚʁɧɨ ɫɦɚʃɟʃɟ ɬɪɨɲɤɨɜɚ ɢ ɩɪɟɞɧɨɫɬ ɡɚ ɩɪɭɠɚɨɰɟ 
ɭɫɥɭɝɚ, ɬɚɤɨ ɲɬɨ ɨɦɨɝɭʄɚɜɚ ɭɫɩɟɲɧɨ ɢ ɟɮɢɤɚɫɧɨ ɞɨɥɚɠɟʃɟ ɞɨ 
ɧɨɜɢɯ ɤɥɢʁɟɧɚɬɚ. 
 

4. ɉɈȳȺɆ BUSINESS TO BUSSINES-B2B ɉɈɋɅɈȼȺȵȺ 

 

Ɏɨɪɦɟ ɟɥɟɤɬɪɨɧɫɤɟ ɬɪɝɨɜɢɧɟ ɫɟ ɪɚɡɥɢɤɭʁɭ ɩɪɟɦɚ ɪɟɥɚɰɢʁɚɦɚ ɤɨʁɟ 
ɩɨɫɬɨʁɟ ɢɡɦɟɞʁɭ ɭɱɟɫɧɢɤɚ ɭ ɬɪɝɨɜɢɧɢ (ɩɪɟɞɭɡɟʄɚ, ɤɭɩɰɢ, 
ɡɚɩɨɫɥɟɧɢ, ɞɪɠɚɜɚ) ɧɚ: B2B, B2C, B2E, C2C, C2B, ɚ ɭ ɧɨɜɢʁɟ 
ɜɪɟɦɟ ɫɟ ʁɚɜʂɚʁɭ ɢ ɫɥɨɠɟɧɢʁɟ ɮɨɪɦɟ ɤɨʁɟ ɧɚɫɬɚʁɭ ɤɚɨ ɤɨɦɛɢɧɚɰɢʁɚ 
ɢ ɧɚɞɝɪɚɞʃɚ ɩɨɫɬɨʁɟʄɢɯ, ɤɚɨ ɲɬɨ ɫɭ B2B2C ɢ C2B2C. 

 

B2B ɦɨɞɟɥ ɟɥɟɤɬɪɨɧɫɤɨɝ ɩɨɫɥɨɜɚʃɚ ɩɪɟɞɫɬɚɜʂɚ ɩɨɫɥɨɜɚʃɟ 
ɢɡɦɟɞʁɭ ɮɢɪɦɢ (ɤɨɦɩɚɧɢʁɚ), ɬʁ. ɪɚɡɦɟɧɭ ɩɪɨɢɡɜɨɞɚ, ɭɫɥɭɝɚ ɢɥɢ 
ɢɧɮɨɪɦɚɰɢʁɚ ɫɚ ɞɪɭɝɢɦ ɮɢɪɦɚɦɚ ɢɡ ɨɤɪɭɠɟʃɚ.  
B2B ɚɩɥɢɤɚɰɢʁɟ ɨɦɨɝɭʄɚɜɚʁɭ ɨɪɝɚɧɢɡɚɰɢʁɚɦɚ ɞɚ ɢɡɝɪɚɞɟ ɧɨɜ 
ɧɚɱɢɧ ɩɨɫɥɨɜɚʃɚ (Kaplan ɚɧɞ Sawney, 2000.) 

 

B2B ɬɟɯɧɨɥɨɝɢʁɟ (Kaplan ɚɧɞ Sawney, 2000.): 

 • ɨɥɚɤɲɚɜɚʁɭ ɬɪɚɧɫɚɤɰɢʁɟ ɡɚ ɩɪɨɞɚʁɭ ɪɨɛɚ ɢ  
ɭɫɥɭɝɚ ɢɡɦɟђɭ ɨɪɝɚɧɢɡɚɰɢʁɚ 

 • ɨɦɨɝɭʄɚɜɚʁɭ ɢɧɬɟɝɪɚɰɢʁɭ ɥɚɧɰɚ ɧɚɛɚɜɤɟ 

 • ɨɧɥɢɧɟ ɩɪɢɛɚɜʂɚʃɟ ɪɨɛɟ ʁɟɞɧɟ ɮɢɪɦɟ ɡɚ ɞɪɭɝɭ  
 

 Ɂɚ ɪɚɡɥɢɤɭ ɨɞ B2C ɦɨɞɟɥɚ ɤɨʁɢ ɩɨɞɪɚɡɭɦɟɜɚ ɩɨɫɥɨɜɚʃɟ 
ɩɪɟɞɭɡɟʄɚ ɫɚ ɤɪɚʁʃɢɦ ɤɨɪɢɫɧɢɰɢɦɚ, B2B ɩɨɜɟɡɭʁɟ ɫɜɟ ɭɱɟɫɧɢɤɟ ɭ 
ɩɨɫɥɨɜɧɨɦ ɩɪɨɰɟɫɭ ɤɨʁɢ ɩɪɟɬɯɨɞɢ ɤɪɚʁʃɟɦ ɤɨɪɢɫɧɢɤɭ - 

ɞɨɛɚɜʂɚɱɟ, ɩɨɫɪɟɞɧɢɤɟ, ɞɢɫɬɪɢɛɭɬɟɪɟ... 
 

Business to Business (B2B) ɜɢɞ ɩɨɫɥɨɜɚʃɚ ʁɟɞɚɧ ʁɟ ɨɞ ɨɧɢɯ 
ɫɟɝɦɟɧɚɬɚ ɂɧɬɟɪɧɟɬɚ ɤɨʁɢ ɭ ɫɜɟɬɭ ɞɨɠɢɜʂɚɜɚʁɭ ɜɪɥɨ ɞɢɧɚɦɢɱɚɧ 
ɪɚɡɜɨʁ. ɋɜɚɤɚ ɮɢɪɦɚ ɤɨʁɨʁ ʁɟ ɫɬɚɥɨ ɞɨ ɭɧɚɩɪɟђɟʃɚ ɫɜɨɝ ɪɚɞɚ ɢɦɚ ɧɚ 
ɂɧɬɟɪɧɟɬɭ B2B ɞɟɨ ɫɚʁɬɚ ɢɥɢ ɤɨɦɩɥɟɬɧɨ B2B ɨɪɢʁɟɧɬɢɫɚɧ ɫɚʁɬ, ɚ 
ɦɧɨɝɟ ɫɭ ɰɟɥɨɤɭɩɧɨ ɩɨɫɥɨɜɚʃɟ ɩɪɟɛɚɰɢɥɟ ɭ "ɰyɛɟɪ ɩɪɨɫɬɨɪ". 
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4.1. ɂɆɉɅȿɆȿɇɌȺɐɂȳȺ B2B ȾɂɅȿɊɋɄɈȽ ɋȿɊȼɂɋȺ 
ɄɈɆɉȺɇɂȳȿ „Ɇ“ ɂɁ ɄɍɊɒɍɆɅɂȳȿ 

 

Ⱦɢɥɟɪɫɤɢ ɫɟɪɜɢɫ ɤɚɨ ɨɛɥɢɤ B2B ɬɪɝɨɜɢɧɟ ɤɪɟɢɪɚɥɢ ɫɦɨ ɭ 
ɤɨɦɩɚɧɢʁɢ „Ɇ“, ɧɚ ɨɫɧɨɜɭ ɫɩɪɨɜɟɞɟɧɟ ɚɧɚɥɢɡɟ ɬɪɠɢɲɬɚ, 
ɤɨɧɤɭɪɟɧɰɢʁɟ, ɤɚɨ ɢ ɫɚɝɥɟɞɚɜɚʃɚ ɩɨɥɨɠɚʁɚ ɧɚɲɟ ɤɨɦɩɚɧɢʁɟ ɧɚ ɟ-

ɩɪɨɫɬɨɪɭ ɢ ɧɚ ɬɚʁ ɧɚɱɢɧ ɫɟ ɤɨɦɩɚɧɢʁɚ ɪɟɲɚɜɚ ɢ ɩɪɢɫɬɭɩɚ 
ɟɥɟɤɬɪɨɧɫɤɨʁ ɬɪɝɨɜɢɧɢ. Ⱦɢɥɟɪɫɤɢ ɫɟɪɜɢɫ ʁɟ ɧɚɦɟʃɟɧ ɡɚ ɩɨɫɥɨɜɚʃɟ 
ɧɚɲɟ ɤɨɦɩɚɧɢʁɟ ɫɚ ɞɪɭɝɢɦ ɤɨɦɩɚɧɢʁɚɦɚ, ɞɢɫɬɪɢɛɭɬɟɪɢɦɚ ɬʁ 
ɬɭɪɢɫɬɢɱɤɢɦ ɚɝɟɧɰɢʁɚɦɚ ɩɭɬɟɦ ɂɧɬɟɪɧɟɬɚ, ɡɚ ɩɪɨɞɚʁɭ 
ɬɭɪɢɫɬɢɱɤɢɯ ɜɚɭɱɟɪɚ ɬɭɪɢɫɬɢɱɤɢɦ ɚɝɟɧɰɢʁɚɦɚ. 

 

ɋ ɨɛɡɢɪɨɦ ɧɚ ɧɚɦɟɧɭ Ⱦɢɥɟɪɫɤɢ ɫɟɪɜɢɫ ʁɟ ɡɚɲɬɢʄɟɧ, ɬɚɤɨ ɞɚ ɫɚɦɨ 
ɨɜɥɚɲʄɟɧɢ ɞɢɥɟɪɢ ɢɥɢ ɨɫɨɛɟ ɤɨʁɢɦɚ ʁɟ ɞɨɡɜɨʂɟɧ ɩɪɢɫɬɭɩ ɦɨɝɭ ɞɚ 
ɝɚ ɤɨɪɢɫɬɟ.ɉɨɫɥɨɜɧɢ ɩɚɪɬɧɟɪɢ (ɚɤɬɭɟɥɧɢ ɢ ɩɨɬɟɧɰɢʁɚɥɧɢ) ɩɪɢ 
ɩɪɜɨɦ ɨɞɥɚɫɤɭ ɧɚ Ⱦɢɥɟɪɫɤɢ ɫɟɪɜɢɫ ɩɨɩɭʃɚɜɚʁɭ ɮɨɪɦɭɥɚɪ ɡɚ 
ɨɬɜɚɪɚʃɟ ɩɪɢɫɬɭɩɧɨɝ ɧɚɥɨɝɚ, ɚ ɨɧɞɚ ɢɦ ɫɟ (ɧɚʁɤɚɫɧɢʁɟ ɫɥɟɞɟʄɟɝ 
ɪɚɞɧɨɝ ɞɚɧɚ) ʁɚɜʂɚ ɨɞɝɨɜɨɪɧɨ ɥɢɰɟ ɢɡ ɤɨɦɩɚɧɢʁɟ, ɤɨʁɟ ɭ 
ɞɢɪɟɤɬɧɨɦ ɤɨɧɬɚɤɬɭ ɮɨɪɦɢɪɚ ɩɪɨɮɢɥ ɮɢɪɦɟ ɢ ɩɪɢɫɬɭɩɧɢ ɧɚɥɨɝ. 
 

Ⱦɢɫɬɪɢɛɭɬɟɪɢɦɚ ʁɟ ɰɟɧɨɜɧɢɤ ɩɨɧɭђɟɧ ɭ ɜɢɲɟ ɨɩɰɢʁɚ. ɉɪɜɚ ʁɟ ɞɚ 
ɛɭɞɟ ɩɪɟɭɡɟɬ ɭ ȿxcelovom ɮɨɪɦɚɬɭ, ɲɬɨ ʁɟ ɤɨɪɢɫɧɨ ʁɟɪ ɫɟ ɞɚʂɟ 
ɦɨɠɟ ɞɢɪɟɤɬɧɨ ɪɚɞɢɬɢ ɫɚ ʃɢɦ, ɢɥɢ ɦɨɠɟ ɞɚ ɫɟ ɤɨɪɢɫɬɢ ɡɚ 
ɤɪɟɢɪɚʃɟ ɫɨɩɫɬɜɟɧɨɝ ɰɟɧɨɜɧɢɤɚ. Ɉɜɨ ɡɧɚɬɧɨ ɨɥɚɤɲɚɜɚ ɢ ɭɛɪɡɚɜɚ 
ɩɨɫɚɨ ɞɢɫɬɪɢɛɭɬɟɪɢɦɚ. ɐɟɧɨɜɧɢɤ ʁɟ ɦɨɝɭʄɟ ɞɨɛɢʁɚɬɢ ɚɭɬɨɦɚɬɫɤɢ 
ɫɜɚɤɨɝɚ ɞɚɧɚ, ʁɟɞɧɨɦ ɧɟɞɟʂɧɨ ɢɥɢ ɝɚ ɡɚɯɬɟɜɚɬɢ ɩɪɟɦɚ ɩɨɬɪɟɛɢ. 
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                       ɋɥɢɤɚ 2. ɉɨɱɟɬɧɚ ɫɬɪɚɧɚ B2B portala 

 

Ʉɭɩɨɜɢɧɚ ɩɪɨɢɡɜɨɞɚ ɢɥɢ ɭɫɥɭɝɚ ɡɚ ɩɨɬɪɟɛɟ ɤɨɦɩɚɧɢʁɚ, ɚɝɟɧɰɢʁɚ 
ɦɨɠɟ ɞɚ ɛɭɞɟ ɤɨɦɩɥɢɤɨɜɚɧ ɩɪɨɰɟɫ ɫɚɫɬɚɜʂɟɧ ɢɡ ɜɢɲɟ ɮɚɡɚ. Ʉɚɨ 
ɩɪɜɨ, ɤɭɩɚɰ ɦɨɪɚ ɞɚ ɩɪɨɧɚђɟ ɩɪɨɞɚɜɰɚ ɢ ɞɚ ɞɨɝɨɜɨɪɢ ɤɨɥɢɱɢɧɭ, 
ɤɜɚɥɢɬɟɬ, ɰɟɧɭ, ɞɨɩɪɟɦɭ ɪɨɛɟ ɢ ɞɪ. ɐɟɥɨɤɭɩɚɧ ɩɪɨɰɟɫ, ɨɞ ɮɚɡɟ 
ɩɪɟɝɨɜɨɪɚ ɞɨ ɮɚɡɟ ɢɫɩɨɪɭɤɟ ɪɨɛɟ, ɩɪɚʄɟɧ ʁɟ ɨɞɝɨɜɚɪɚʁɭʄɨɦ 
ɞɨɤɭɦɟɧɬɚɰɢʁɨɦ (ɡɚɯɬɟɜ ɡɚ ɩɨɧɭɞɭ, ɫɩɟɰɢɮɢɤɚɰɢʁɚ ɩɪɨɢɡɜɨɞɚ, 
ɩɨɧɭɞɚ, ɩɪɢɯɜɚɬ ɩɨɧɭɞɟ, ɮɚɤɬɭɪɚ, ɨɬɩɪɟɦɧɢɰɚ, ɛɪɨʁɧɟ ɮɚɤɬɭɪɟ 
ɩɨɫɪɟɞɧɢɤɚ, ɞɨɤɭɦɟɧɬɢ ɤɨʁɢ ɩɪɚɬɟ ɪɨɛɭ ɧɚ ɩɭɬɭ, ɩɨɬɜɪɞɟ 
ɤɜɚɥɢɬɟɬɚ ɢ ɫɥ.). ɂɧɬɟɪɧɟɬ ɫɤɪɚʄɭʁɟ ɰɟɥɨɤɭɩɚɧ ɩɪɨɰɟɫ. ɇɚ 
Ⱦɢɥɟɪɫɤɨɦ ɫɟɪɜɢɫɭ ɞɨɜɨʂɚɧ ʁɟ ɫɚɦɨ ʁɟɞɚɧ ɞɨɤɭɦɟɧɚɬ (ɭ 
ɟɥɟɤɬɪɨɧɫɤɨɦ ɨɛɥɢɤɭ) ɤɨʁɢ ʄɟ ɤɨɪɢɫɬɢɬɢ ɫɜɢ ɭɱɟɫɧɢɰɢ ɢ ɤɨʁɢ ʄɟ 
ɛɢɬɢ ɞɨɫɬɭɩɚɧ ɨɞɦɚɯ ɢ ɭ ɫɜɚɤɨɦ ɬɪɟɧɭɬɤɭ. Ƚɪɭɩɢɫɚʃɟɦ ɧɚɛɚɜɤɢ ɢ 
ɪɚɡɜɨʁɟɦ ɞɭɝɨɪɨɱɧɢɯ ɜɟɡɚ ɫɚ ɞɨɛɚɜʂɚɱɢɦɚ ɬɭɪɢɫɬɢɱɤɟ ɚɝɟɧɰɢʁɟ 

ɦɨɝɭ ɞɚ ɨɫɬɜɚɪɟ ɡɧɚɬɧɟ ɭɲɬɟɞɟ ɫɦɚʃɢɜɚʃɟɦ ɬɪɨɲɤɨɜɚ ɧɚɛɚɜɤɟ 
(ɤɨɥɢɱɢɧɫɤɢ ɪɚɛɚɬ ɢ ɫɥ.). ɉɨɪɟɞ ɬɨɝɚ, ɝɪɟɲɤɟ ɭ ɪɚɡɦɟɧɢ 
ɢɧɮɨɪɦɚɰɢʁɚ ɫɦɚʃɟɧɟ ɫɭ ɧɚ ɧɚʁɦɚʃɭ ɦɨɝɭʄɭ ɦɟɪɭ, ɩɚ ɱɚɤ ɫɟ ɦɨɠɟ 
ɫɥɨɛɨɞɧɨ ɪɟʄɢ ɢ ɩɨɬɩɭɧɨ ɟɥɢɦɢɧɢɫɚɧɟ. 
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ɉɪɟ ɧɟɝɨ ɲɬɨ ɫɟ ɩɪɢɫɬɭɩɢ ɤɚɬɚɥɨɝɭ ɢ ɰɟɧɨɜɧɢɤɭ , ɩɨɬɪɟɛɧɨ ʁɟ 
ɩɨɩɭɧɢɬɢ ɞɚɬɭ ɮɨɪɦɭ ɢ ɪɟɝɢɫɬɪɨɜɚɬɢ ɫɟ (Сɥɢɤɚ 3). 

 

 
 

ɋɥɢɤɚ 3. Ɏɨɪɦɚ ɡɚ ɪɟɝɢɫɬɪɚɰɢʁɭ ɧɚ B2B Ⱦɢɥɟɪɫɤɨɦ ɫɟɪɜɢɫɭ 

 

ɇɚɤɨɧ ɨɛɚɜʂɟɧɟ ɪɟɝɢɫɬɪɚɰɢʁɟ, ɪɟɝɢɫɬɪɨɜɚɧɚ ɤɨɦɩɚɧɢʁɚ, ɚɝɟɧɰɢʁɚ 
ɫɟ ɦɨɠɟ ɭɥɨɝɨɜɚɬɢ ɫɚ ɫɜɨʁɢɦ username ɢ passwordom(ɋɥɢɤɚ 4). 

 

 
 

ɋɥɢɤɚ 4. Ɏɨɪɦɚ ɡɚ ɥɨɝɨɜɚʃɟ ɪɟɝɢɫɬɪɨɜɚɧɢɯ ɤɨɦɩɚɧɢʁɚ-ɚɝɟɧɰɢʁɚ 
ɧɚ B2B Ⱦɢɥɟɪɫɤɨɦ ɫɟɪɜɢɫɭ 
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ɇɚɤɨɧ ɭɫɩɟɲɧɨɝ ɥɨɝɨɜɚʃɚ ɩɪɢɫɬɭɩɚɬɟ B2B ɩɨɪɬɚɥɭ, ɩɪɭɠɟɧɚ ȼɚɦ 
ʁɟ ɦɨɝɭʄɧɨɫɬ ɞɚ ɩɪɟɭɡɦɟɬɟ ɰɟɧɨɜɧɢɤ ɢ ɞɚ ɢɡɜɪɲɢɬɟ ɧɚɪɭџɛɢɧɭ 
ɬɚɤɨ ɲɬɨ ʄɟɬɟ ɩɨɩɭɧɢɬɢ ɩɪɢɥɨɠɟɧ ɮɨɪɦɭɥɚɪ ɧɚɪɭџɛɟɧɢɰɟ(ɋɥɢɤɚ 

5 ɢ 6). 

 
 

ɋɥɢɤɚ 5. ɋɬɪɚɧɢɰɚ B2B Ⱦɢɥɟɪɫɤɢ ɫɟɪɜɢɫ ɡɚ ɭɥɨɝɨɜɚɧɟ ɤɨɦɩɚɧɢʁɟ 

 

 
 

ɋɥɢɤɚ 6. Ɉɧɥɚʁɧ ɧɚɪɭџɛɟɧɢɰɚ ɡɚ ɧɚɪɭɱɢɜɚʃɟ ɜɚɭɱɟɪɚ(ɪɨɛɟ) 
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ɉɪɟɤɨ ɨɧɥɢɧɟ ɧɚɪɭџɛɟɧɢɰɟ ɜɪɲɢ ɫɟ ɧɚɪɭɱɢɜɚʃɟ ɬɭɪɢɫɬɢɱɤɢɯ 
ɜɚɭɱɟɪɚ ɤɨʁɢ ɫɭ ɞɚɬɢ ɭ ɩɨɧɭɞɢ ɰɟɧɨɜɧɢɤɚ, ɪɟɡɟɪɜɢɲɭ ɫɟ ɬɟɪɦɢɧɢ 
ɤɨɪɢɲʄɟʃɚ ɧɚɪɭɱɟɧɢɯ ɜɚɭɱɟɪɚ, ɚ ɩɨɬɜɪɞɚ ɫɟ ɜɪɲɢ ɩɪɟɤɨ ɚɞɦɢɧ 
ɫɬɪɚɧɟ, ɫɥɚʃɟɦ e-mail-a. 

 

ɇɚ Ⱦɢɥɟɪɫɤɨɦ ɫɟɪɜɢɫɭ ɤɭɩɰɢ ɢ ɩɪɨɞɚɜɰɢ ɫɟ ɫɭɫɪɟʄɭ ɧɚ 
ɟɥɟɤɬɪɨɧɫɤɨɦ (ɜɢɪɬɭɟɥɧɨɦ) ɬɪɠɢɲɬɭ ɢ ɪɚɡɦɟʃɭʁɭ ɩɨɞɚɬɤɟ 
(ɤɨɥɢɱɢɧɚ ɤɨʁɚ ʁɟ ɧɚ ɩɪɨɞɚʁɭ, ɭɫɥɨɜɢɦɚ ɩɪɨɞɚʁɟ, ɰɟɧɚ ɢ ɞɪ.) ɭ 
ɪɟɚɥɧɨɦ ɜɪɟɦɟɧɭ. Ⱦɢɥɟɪɫɤɢ ɫɟɪɜɢɫ ɨɦɨɝɭʄɚɜɚ ɩɪɨɞɚʁɭ ɛɟɡ 
ɜɪɟɦɟɧɫɤɢɯ ɢ ɩɪɨɫɬɨɪɧɢɯ ɨɝɪɚɧɢɱɟʃɚ. Ɂɧɚɱɢ, ɤɨɦɩɚɧɢʁɚ ɢɦɚ 
ɩɪɢɫɬɭɩ ɧɨɜɢɦ ɬɪɠɢɲɬɢɦɚ ɤɭɩɰɢɦɚ ɫɟɞɚɦ ɞɚɧɚ ɧɟɞɟʂɧɨ ɩɭɧɚ 24 
ɱɚɫɚ.ɋ ɨɛɡɢɪɨɦ ɞɚ ʁɟ ɩɨɧɭɞɚ ɤɨɦɩɚɧɢʁɟ ɥɨɰɢɪɚɧɚ ɧɚ ɜɢɪɬɭɟɥɧɨɦ, 
ɚ ɧɟ ɪɟɚɥɧɨɦ ɬɪɠɢɲɬɭ ɛɪɨʁ ɩɨɬɟɧɰɢʁɚɥɧɢɯ ɤɨɧɬɚɤɚɬɚ ɢ ɤɭɩɚɰɚ 
ɨɝɪɚɧɢɱɟɧ ʁɟ ɫɚɦɨ ɤɚɩɚɰɢɬɟɬɨɦ ɫɟɪɜɟɪɚ ɧɚ ɤɨɦɟ ʁɟ ɩɨɫɬɚɜʂɟɧ 

ɞɢɥɟɪɫɤɢ ɫɟɪɜɢɫ. 

 

Ⱥɞɦɢɧɢɫɬɪɚɬɨɪ ɢɦɚ ɫɜɨʁɭ ɫɬɪɚɧɭ ɭ ɨɤɜɢɪɭ Ⱦɢɥɟɪɫɤɨɝ ɫɟɪɜɢɫɚ, 
ɧɚɦɟʃɟɧɭ ɚɞɦɢɧɢɫɬɪɚɰɢʁɢ Ⱦɢɥɟɪɫɤɨɝ ɫɟɪɜɢɫɚ. ɉɪɟɤɨ ɚɞɦɢɧ 
ɫɬɪɚɧɟ ɚɞɦɢɧɢɫɬɪɚɬɨɪ ɢɥɢ ɡɚɩɨɫɥɟɧɨ ɥɢɰɟ ɭ ɤɨɦɩɚɧɢʁɢ ɢɦɚ 
ɫɜɚɤɨɝ ɬɪɟɧɭɬɤɚ ɩɪɟɝɥɟɞ ɪɟɝɢɫɬɪɨɜɚɧɢɯ ɩɪɟɞɭɡɟʄɚ, ɚɝɟɧɰɢʁɚ ɢ 
ɩɪɟɝɥɟɞ ɩɪɢɫɬɢɝɥɢɯ ɧɚɪɭџɛɟɧɢɰɚ ɨɞ ʃɢɯ.(ɋɥɢɤɚ 7 ɢ 8) 
 

 

 

ɋɥɢɤɚ 7. ɉɪɟɝɥɟɞ ɪɟɝɢɫɬɪɨɜɚɧɢɯ ɩɪɟɞɭɡɟʄɚ ɧɚ  B2B Ⱦɢɥɟɪɫɤɨɦ 
ɫɟɪɜɢɫɭ 
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ɋɥɢɤɚ 8. ɉɪɟɝɥɟɞ ɩɪɢɫɬɢɝɥɢɯ ɧɚɪɭџɛɟɧɢɰɚ ɨɞ ɤɨɦɩɚɧɢʁɚ ɤɭɩɚɰɚ-

ɚɝɟɧɰɢʁɚ ɧɚ Ⱦɢɥɟɪɫɤɨɦ ɫɟɪɜɢɫɭ 

 

 

Ⱥɞɦɢɧɢɫɬɪɚɰɢʁɚ Ⱦɢɥɟɪɫɤɨɝ ɫɟɪɜɢɫɚ ʁɟ ɜɟɨɦɚ ʁɟɞɧɨɫɬɚɜɧɚ, ɦɨɠɟ ɫɟ 
ɜɪɲɢɬɢ ɫɚ ɜɢɲɟ ɪɚɱɭɧɚɪɚ, ɨɞ ɫɬɪɚɧɟ ɜɢɲɟ ɨɫɨɛɚ. Ⱥɞɦɢɧɢɫɬɪɚɬɨɪ 
ɦɨɠɟ ɭ ɫɜɚɤɨɦ ɬɪɟɧɭɬɤɭ ɢɡɜɪɲɢɬɢ ɩɪɟɝɥɟɞ, ɤɨɪɟɤɰɢʁɭ, 
ɩɪɨɫɥɟɞɢɬɢ ɢɥɢ ɪɟɚɥɢɡɨɜɚɬɢ ɧɚɪɭџɛɢɧɭ ɬɭɪɢɫɬɢɱɤɢɯ ɜɚɭɱɟɪɚ, 
ɪɟɡɟɪɜɚɰɢʁɨɦ ɨɞɪɟђɟɧɢɯ ɫɦɟɲɬɚʁɧɢɯ ɤɚɩɚɰɢɬɟɬɚ ɡɚ ɨɞɪɟђɟɧɢ 
ɩɟɪɢɨɞ ɡɚ ɧɚɜɟɞɟɧɨɝ ɤɭɩɰɚ-ɚɝɟɧɰɢʁɭ. 
 

5. ɁȺɄȴɍɑȺɄ 

 
ɍ ɬɭɪɢɫɬɢɱɤɨʁ ɢɧɞɭɫɬɪɢʁɢ, ɫɜɟ ɜɢɲɟ ɭɫɥɭɝɚ ɤɨʁɟ ɫɟ ɩɪɭɠɚʁɭ 
ɬɭɪɢɫɬɢɦɚ ɡɚɫɧɢɜɚʁɭ ɫɟ ɧɚ ɭɩɨɬɪɟɛɢ ɂɧɬɟɪɧɟɬɚ ɤɚɨ ɝɥɚɜɧɨɝ 
ɤɨɦɭɧɢɤɚɰɢɨɧɨɝ ɤɚɧɚɥɚ. Ɋɚɡɜɨʁ ɂɧɬɟɪɧɟɬɚ ɞɨɩɪɢɧɟɨ ʁɟ ɜɟɥɢɤɢɦ 
ɩɪɨɦɟɧɚɦɚ ɭ ɧɚɱɢɧɭ ɢ ɟɮɢɤɚɫɧɨɫɬɢ ɪɚɞɚ ɩɨɫɥɨɜɧɢɯ ɫɢɫɬɟɦɚ. 
ɂɧɬɟɪɧɟɬ ʁɟ ɭ ɩɨɬɩɭɧɨɫɬɢ ɢɡɦɟɧɢɨ ɧɚɱɢɧ ɩɨɫɥɨɜɚʃɚ, ɪɭɲɟ ɫɟ 
ɝɟɨɝɪɚɮɫɤɟ ɝɪɚɧɢɰɟ, ʁɟɡɢɱɤɟ ɛɚɪɢʁɟɪɟ ɢ ɜɚɥɭɬɧɚ ɨɝɪɚɧɢɱɟʃɚ. 
Ɍɭɪɢɫɬɢɱɤɟ ɤɨɦɩɚɧɢʁɟ ɤɨʁɟ ɤɨɪɢɫɬɟ ɂɧɬɟɪɧɟɬ  ɭ ɩɨɫɥɨɜɚʃɭ,  

ɨɫɬɜɚɪɭʁɭ ɡɧɚɬɧɟ ɭɲɬɟɞɟ ɭ ɬɪɨɲɤɨɜɢɦɚ ɢ ɩɨɜɟʄɚɜɚʁɭ ɫɜɨʁɟ 
ɩɪɨɞɚʁɧɟ ɦɨɝɭʄɧɨɫɬɢ.  
 

Ʉɨɦɩɚɧɢʁɚ „Ɇ“, ɩɪɟɤɨ Ⱦɢɥɟɪɫɤɨɝ ɫɟɪɜɢɫɚ  ɩɪɢɫɬɭɩɚ ɟɥɟɤɬɪɨɧɫɤɨʁ 
ɬɪɝɨɜɢɧɢ ɤɪɨɡ B2B ɦɨɞɟɥ, ɢ ɧɚ ɬɚʁ ɧɚɱɢɧ ɭɧɚɩɪɟђɭʁɟ ɫɜɨʁɟ 
ɩɨɫɥɨɜɚʃɟ ɧɚ ɨɧɥɚʁɧ ɩɨɫɥɨɜɚʃɟ, ɪɟɞɭɤɭʁɟ ɫɜɨʁɟ ɬɪɨɲɤɨɜɟ ɢ ɫɟɛɢ 
ɨɛɟɡɛɟђɭʁɟ ɛɨʂɭ ɩɨɡɢɰɢʁɭ ɧɚ ɬɪɠɢɲɬɭ, ɚ ɫɚɦɢɦ ɬɢɦ ɢ ɜɟʄɭ ɞɨɛɢɬ. 
ɋɚ ɞɪɭɝɟ ɫɬɪɚɧɟ, ɨɞ ɨɜɚɤɜɨɝ ɧɚɱɢɧɚ ɩɨɫɥɨɜɚʃɚ ɧɟɦɚʁɭ ɤɨɪɢɫɬɢ 
ɫɚɦɨ ɬɭɪɢɫɬɢɱɤɟ ɤɨɦɩɚɧɢʁɟ ɤɨʁɟ ɨɜɚɤɜɭ ɜɪɫɬɭ ɩɨɫɥɨɜɚʃɚ 
ɩɪɢɦɟʃɭʁɭ, ɜɟʄ ɢ ɤɨɦɩɚɧɢʁɟ ɭ ɭɥɨɡɢ ɤɭɩɚɰɚ, ɬɭɪɢɫɬɢɱɤɟ ɚɝɟɧɰɢʁɟ 
ɤɨʁɟ ɦɨɝɭ ɞɚ ɭɡ ɧɟɤɨɥɢɤɨ ɤɥɢɤɚ ɦɢɲɚ ɞɚ ɢɡɜɪɲɟ ɤɭɩɨɜɢɧɭ 
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ɜɚɭɱɟɪɚ, ɪɟɡɟɪɜɚɰɢʁɭ ɨɞɪɟђɟɧɢɯ ɫɦɟɲɬɚʁɧɢɯ ɤɚɩɚɰɢɬɟɬɚ, ɛɪɡɨ, ɚ ɢ 
ɩɨ ɡɧɚɬɧɨ ʁɟɮɬɢɧɢʁɨʁ ɰɟɧɢ, ɱɢɦɟ ʄɟ ɭ ɨɫɧɨɜɢ, ɩɪɨɞɚʁɨɦ ɧɚɲɢɯ 
ɜɚɭɱɟɪɚ  ɬɭɪɢɫɬɢɦɚ, ɨɛɟɡɛɟɞɢɬɢ ɡɚɪɚɞɭ, ɲɬɨ ʄɟ ɫɟ ɧɚ ɤɪɚʁɭ ɤɪɨɡ 
ɨɛɪɬ ɨɞɪɚɡɢɬɢ ɢ ɧɚ ɧɚɲ ɪɟɡɭɥɬɚɬ ɩɨɫɥɨɜɚʃɚ. 
 

Ɇɟђɭɬɢɦ ɂɧɬɟɪɧɟɬ ɫɟ ɧɟ ɫɦɟ ɩɨɫɦɚɬɪɚɬɢ ɫɚɦɨ ɤɚɨ "ɨɛɟʄɚɧɚ 
ɡɚɦʂɚ" ɭ ɤɨʁɨʁ ɫɭ ɫɜɢ ɭɫɩɟɲɧɢ. ɉɨɫɥɨɜɚʃɟ ɧɚ ɂɧɬɟɪɟɧɬɭ ʁɟ 
ɩɪɚʄɟɧɨ ɛɪɨʁɧɢɦ ɧɟɫɢɝɭɪɧɨɫɬɢɦɚ ɢ ɪɢɡɢɰɢɦɚ. 
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